Journal of Consumer Research 


Index 


Volume II, 1976-77 


AHTOLA, OLLI T. See MAZIS. 

BARKER, ROGER G., Commentary on Belk. Sept., 165. 
BELK, RUSSELL. Situational Variables and Consumer 
Behavior. Sept., 157. 

BELK, RUSSELL. Reply to Barker and Wicker. Sept., 
235. 

BENNETT, PETER D. The Role of Confidence in Under- 
standing and Predicting Buyers’ Attitudes and Purchase 
Intentions. Sepi., 110. 

BERNING, CAROL A. K. See JACOBY. 

BET?MAN, JAMES R. Issues in Designing Consumer In- 
formation Environments. Sept., 169. 

BONFIELD, E. H. See RYAN. 

BRUNO, ALBERT V. Toward Understanding Attitude 
Structure: A Study of the Complimentarity of Multi- 
Attribute Attitude Models. Sept., 137. 

BURNKRANT, ROBERT E. Informational and Nor- 
mative Social Influence in Buyer Behavior. Sept., 206. 
COUSINEAU, ALAIN. See BURNKRANT. 

DARDEN, WILLIAM R. AND W. D. PERREAULT, JR. 
A Multivariate Analysis of Media Exposure and Vacation 
Behavior with Life Style Covariates. Sept., 93. 

DAVIS, HARRY L. Decision Making Within the House- 
hold. March. 

DEUTSCHER, TERRY. See RYANS. 

DEVITA, MICHAEL T. See GREEN. 

FERBER, ROBERT. Guest Editor’s Introduction. March. 
FOXALL, GORDON. Social Factors in Consumer Choice: 
Replication and Extension. June, 60. 

GREEN, PAUL E. An Interaction Model of Consumer 
Utility, Sept., 146. 

GUILTINAN, JOSEPH B. See MONROE. 

HAINES, GEORGE. Commentary on Ratchford. Sept., 
77. 

HARRELL, GILBERT D. See PETER D. BENNETT. 
HUBER, JOEL. Bootstrapping of Data and Decisions. 
Sept., 229. 

JACOBY, JACOB, DONALD E. SPELLER, CAROL A. 
K. BERNING. Constructive Criticism and Programmatic 
Research: Reply to Russo. Sept., 154. JACOBY, GEORGE 
SZYBILLO, CAROL A. K. BERNING. Time and Con- 
sumer Behavior: An Interdisciplinary Overview 

JAIN, ARUN K. A Method for Investigating and Repre- 
senting an Implicit Theory of Social Class. June, 53. 
KERCKHOFF, ALAN C. Patterns of Marriage and 
Family Formation and Dissolution. March. 

LEVINE, ADELINE. Educational and Occupational 
Choice: A Synthesis of Literature from Sociology and 
Psychology. March. 

LOCKMAN, BRADLEY D. See NEWMAN. 


340 


MacKAY, DAVID M. Cognitive Maps of Retail Loca- | 
tions: An Investigation of Some Basic Issues. Sept., 197. 
MAGRABI, FRANCIS M. An Index of the Economic 
Welfare of Rural Families. Sept., 178. 
MAZIS, MICHAEL B. A Comparison of Four Multi- 9 
Attribute Models in the Prediction of Consumer Attitudes. 
June, 38. 
MONROE, KENT B. and JOSEPH B. GUILTINAN. A © 
Path-Analytic Exploration of Retail Patronage Influences. ~ 
June, 19. 

MOORE, ROY L. Some Communication and Demographic 
Determinants of Adolescent Consumer Learning. Sept., 80. 
NEWMAN, JOSEPH W. Measuring Prepuichase Informa- 
tion Seeking. Sept., 216. 

OLSHAVSKY, R. W. See MacKAY. 

PENNOCK, JEAN L. See MAGRABI. 

PERREAULT, W. D., JR. See DARDEN. 

PETER, J. PAUL. See TARPEY. 

POOLE, W. KENNETH. See MAGRABI. 

RACHAL, J. VALLEY. See MAGRABI. 

RATCHFORD, BRIAN T. The New Economic Theory of 
Consumer Behavior: An Interpretive Essay. Sept., 65. 
ROGERS, EVERETT M. New Product Adoption and Dif- — 
fusion. March. 
RYAN, MICHAEL J. The Fishbein Extended Model and © 
Consumer Behavior. Sept., 118. 
RYANS, ADRIAN B. Children and Commercial Persua- ~ 
sion: Some Comments. Sept., 237. 

SHOAF, F. ROBERT. See SHOEMAKER. 
SHOEMAKER, ROBERT W. and F. ROBERT SHOAF. 
Behavioral Changes in the Trial of New Products. Sept., 
104. 
SPELLER, DONALD E. See JACOBY. 

STEPHENS, LOWNDES F. See MOORE. 

SZYBILLO, GEORGE J. See JACOBY. 

TARPEY, LAWRENCE X., SR. and J. PAUL PETER. 
A Comparative Analysis of Three Consumer Decision 
Strategies. June, 29. 
TAYLOR, LESTER. Commentary on Ratchford. Sept., 76. 
VILLANI, KATHRYN E. A. and YORAM WIND. On 
the Usage of “Modified” Personality Trait Measures in 
Consumer Research. Sept., 223. 

WEBSTER, F. E., JR. Determining the Characteristics of 
the Socially Conscious Consumer. Sept., 188. | 
WHITE, KENNETH J. Consumer Choice and Use of | 
Bank Credit Cards. June, 10. 4 
WILDT, ALBERT R. See BRUNO. 

WIND, YORAM. See VILLANI. | 
WRIGHT, PETER. Factors Affecting Cognitive Resistance | 
to Advertising. June, 1. | 


JOURNAL OF CONSUMER RESEARCH »¢ Vol. 2 ¢ March 1976 


A 

3 


Journal of Consumer Research 


Index 


Volume II, 1976-77 


AHTOLA, OLLI T. See MAZIS. 

BARKER, ROGER G., Commentary on Belk. Sept., 165. 
BELK, RUSSELL. Situational Variables and Consumer 
Behavior. Sept., 157. 

BELK, RUSSELL. Reply to Barker and Wicker. Sept., 
235. 

BENNETT, PETER D. The Role of Confidence in Under- 
standing and Predicting Buyers’ Attitudes and Purchase 
Intentions. Sepi., 110. 

BERNING, CAROL A. K. See JACOBY. 

BET?MAN, JAMES R. Issues in Designing Consumer In- 
formation Environments. Sept., 169. 

BONFIELD, E. H. See RYAN. 

BRUNO, ALBERT V. Toward Understanding Attitude 
Structure: A Study of the Complimentarity of Multi- 
Attribute Attitude Models. Sept., 137. 

BURNKRANT, ROBERT E. Informational and Nor- 
mative Social Influence in Buyer Behavior. Sept., 206. 
COUSINEAU, ALAIN. See BURNKRANT. 

DARDEN, WILLIAM R. AND W. D. PERREAULT, JR. 
A Multivariate Analysis of Media Exposure and Vacation 
Behavior with Life Style Covariates. Sept., 93. 

DAVIS, HARRY L. Decision Making Within the House- 
hold. March. 

DEUTSCHER, TERRY. See RYANS. 

DEVITA, MICHAEL T. See GREEN. 

FERBER, ROBERT. Guest Editor’s Introduction. March. 
FOXALL, GORDON. Social Factors in Consumer Choice: 
Replication and Extension. June, 60. 

GREEN, PAUL E. An Interaction Model of Consumer 
Utility, Sept., 146. 

GUILTINAN, JOSEPH B. See MONROE. 

HAINES, GEORGE. Commentary on Ratchford. Sept., 
77. 

HARRELL, GILBERT D. See PETER D. BENNETT. 
HUBER, JOEL. Bootstrapping of Data and Decisions. 
Sept., 229. 

JACOBY, JACOB, DONALD E. SPELLER, CAROL A. 
K. BERNING. Constructive Criticism and Programmatic 
Research: Reply to Russo. Sept., 154. JACOBY, GEORGE 
SZYBILLO, CAROL A. K. BERNING. Time and Con- 
sumer Behavior: An Interdisciplinary Overview 

JAIN, ARUN K. A Method for Investigating and Repre- 
senting an Implicit Theory of Social Class. June, 53. 
KERCKHOFF, ALAN C. Patterns of Marriage and 
Family Formation and Dissolution. March. 

LEVINE, ADELINE. Educational and Occupational 
Choice: A Synthesis of Literature from Sociology and 
Psychology. March. 

LOCKMAN, BRADLEY D. See NEWMAN. 


340 


MacKAY, DAVID M. Cognitive Maps of Retail Loca- | 
tions: An Investigation of Some Basic Issues. Sept., 197. 
MAGRABI, FRANCIS M. An Index of the Economic 
Welfare of Rural Families. Sept., 178. 
MAZIS, MICHAEL B. A Comparison of Four Multi- 9 
Attribute Models in the Prediction of Consumer Attitudes. 
June, 38. 
MONROE, KENT B. and JOSEPH B. GUILTINAN. A © 
Path-Analytic Exploration of Retail Patronage Influences. ~ 
June, 19. 

MOORE, ROY L. Some Communication and Demographic 
Determinants of Adolescent Consumer Learning. Sept., 80. 
NEWMAN, JOSEPH W. Measuring Prepuichase Informa- 
tion Seeking. Sept., 216. 

OLSHAVSKY, R. W. See MacKAY. 

PENNOCK, JEAN L. See MAGRABI. 

PERREAULT, W. D., JR. See DARDEN. 

PETER, J. PAUL. See TARPEY. 

POOLE, W. KENNETH. See MAGRABI. 

RACHAL, J. VALLEY. See MAGRABI. 

RATCHFORD, BRIAN T. The New Economic Theory of 
Consumer Behavior: An Interpretive Essay. Sept., 65. 
ROGERS, EVERETT M. New Product Adoption and Dif- — 
fusion. March. 
RYAN, MICHAEL J. The Fishbein Extended Model and © 
Consumer Behavior. Sept., 118. 
RYANS, ADRIAN B. Children and Commercial Persua- ~ 
sion: Some Comments. Sept., 237. 

SHOAF, F. ROBERT. See SHOEMAKER. 
SHOEMAKER, ROBERT W. and F. ROBERT SHOAF. 
Behavioral Changes in the Trial of New Products. Sept., 
104. 
SPELLER, DONALD E. See JACOBY. 

STEPHENS, LOWNDES F. See MOORE. 

SZYBILLO, GEORGE J. See JACOBY. 

TARPEY, LAWRENCE X., SR. and J. PAUL PETER. 
A Comparative Analysis of Three Consumer Decision 
Strategies. June, 29. 
TAYLOR, LESTER. Commentary on Ratchford. Sept., 76. 
VILLANI, KATHRYN E. A. and YORAM WIND. On 
the Usage of “Modified” Personality Trait Measures in 
Consumer Research. Sept., 223. 

WEBSTER, F. E., JR. Determining the Characteristics of 
the Socially Conscious Consumer. Sept., 188. | 
WHITE, KENNETH J. Consumer Choice and Use of | 
Bank Credit Cards. June, 10. 4 
WILDT, ALBERT R. See BRUNO. 

WIND, YORAM. See VILLANI. | 
WRIGHT, PETER. Factors Affecting Cognitive Resistance | 
to Advertising. June, 1. | 


JOURNAL OF CONSUMER RESEARCH »¢ Vol. 2 ¢ March 1976 


A 

3 


INCORRECT YEARS, SHOULD READ 
1975-1976, 


© 
97. 
omic 
fulti- 
udes. 
LAL 
nces. 
iphic 
, 80. 
rma- | 
ry of 
Dif- 
and 
rsua- 
ept., | 
| 
TER. | 
ision 
, 76. | 
. On 
in 
of 
e of 
| 
lance 
1 1976 


